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Building the Capacity to Support Midlife 

Engagement In Physical Activity And Sport

Why Focus On Midlife?
– Making The Case
Midlife can be a transitional time of life for many people coupled with an increasing awareness of issues relating to ageing and ill health, (particularly if caring for elderly relatives).  This awareness coupled with the desire to have control over and maintain an independent and fulfilling life mean people within this age group are likely to be receptive to health improvement messages, which can help them achieve those aims.  

Physical activity has been shown to result in significant improvements in physical, psychological and social health across all ages, however, participation has been shown to decline with age, and those who are active are often insufficiently active to maintain and improve health.  Many existing interventions focus on sports and activity promotion for the young or old, however the midlife age group are largely unrepresented.  They are unlikely to respond to messages and services aimed at ‘older’ people, and can also feel their particular needs are not recognised by generic adult services.  
The 2002 Treasury Review on Tackling Health Inequalities, identified that initiatives targeting people over 50 would have the greatest short term impact on life expectancy.  Targeting people in areas of deprivation and Black & Minority Ethnic (BME) groups is particularly significant to reduce health inequalities; BME group physical activity participation rates are a further 6% below the national average and people from lower socio-economic groups may be physically active through manual jobs but participation is likely to cease when employment finishes.

Furthermore, the East of England has a fast growing and ageing population.  By the early 2020’s half of all adults in the region are likely to be over the age of 50. The 50 - 64 yr age group is estimated to increase by nearly 30%, and the 65 – 74 yr age group (those people in midlife now!) is estimated to increase by almost 45%.  Therefore, this is a population group that cannot be ignored!
Developing Services With / For People in Midlife 
· Key Learning Points
(The following learning points have been extracted from previous research by Bowers et al (2003) following the Health Development Agency Pre-Retirement Pilots, from the Midlife Mapping research carried out by Taylor and Carr (2006), and from the Sport England Research (2006) on the determinants of sports participation amongst recently retired people.  Full references can be found in the Resources section of this handout.)
· Partnership working and providing a range of interventions sensitive to local needs will be central to reaching, engaging and retaining involvement of people in midlife.  Partnerships could include the public sector, local authority and NHS services, voluntary and community sector, community services and facilities, local businesses, benefits and welfare services, faith based and culturally specific organisations.
· Do not make assumptions! - Consult with the target group and use a community development approach to raise awareness and develop appropriate and wanted interventions.  Recognise the diversity of people in midlife; they are not an homogenous group.
· Do not Age Label services - Target services at people in midlife, but do not label services as being for a particular age group.

· Health issues to address include keeping physically active, weight and nutrition, stress and mental health, gender specific issues including prostrate cancer, menopause and osteoporosis.  Free / low cost health checks could be used to attract initial interest.  Emphasise safety and address concerns over fear of injury associated with physical activity.
· Social Interaction & Coping Strategies – Emphasise the fun! – Participants are likely to be attracted to services providing opportunities to improve social interaction and develop strategies to help reduce the stressful effect of competing pressures.  Such services are also more likely to encourage people to seek advice about making healthier choices in other aspects of their life.
· Initial Point Of Contact / Delivery venues – Aim to provide a free service, at least at the initial point of contact and particularly where working with deprived communities. The initial point of contact should depend on the needs and characteristics of the identified target groups.  Provide opportunities that are as local as possible.  Take information / services to people where they typically meet and use facilities where the target group will feel comfortable.  Create informal and non-clinical environments.  Consider the use of taster sessions and free health checks. 
· Communities and Workplaces - Develop and support initiatives that encourage physical activity and sport in the community and workplaces.  Where initiatives already exist, but require participants, provide support by encouraging referrals through key professionals.
· Develop ‘Gateway’ services which can offer or signpost to a combination of information services, which could include health, fitness and leisure, lifestyle, local services, financial, housing and benefits information.

· Marketing – information should be provided in a range of formats, and be specifically designed to appeal to the target group.  Ensure information is noticeable and relevant and if possible connected to other information provided for specific groups.  Highlight specific attractive aspects of the service. (eg, free health checks).  
· Communicate a need - Give a clear message that exercise is different and better than being generally active. 
· Stages of Change – assess how ready the target group are to engage and participate and begin there – need to be persistent!

· Changing Attitudes – work to influence the attitudes and aspirations of people in midlife, employers and opinion leaders.

Resources
· Further Information and Ideas

Information arising from the Health Development Agency (HDA) Pre-Retirement Pilots (2001 – 2003), all available from www.publichealth.nice.org.uk
Making the case: Improving the health and wellbeing of people in mid-life and beyond.
Taking action: Improving the health and wellbeing of people in midlife and beyond
Taking action at local level: a resource for improving health and well-being in mid-life. Part 1: Developing local standards.
Taking action at local level: a resource for improving health and well-being in mid-life. Part 2: Training materials.
Measuring impact: Improving the health and wellbeing of people in mid-life and beyond.
The Gap Years: Rediscovering Mid-Life As A Route To Healthy Active Ageing.  (Bowers et al, 2003)
Regional Midlife Mapping Research
Mapping mid-life services relating to health, well-being and labour market participation in the East of England.  (Philip Taylor and Trevor Carr, 2006)

Sport England – available from www.sportengland.org in the research section.
Understanding participation in sport: What determines sports participation among recently retired people? (Research conducted by Arkenford Ltd. and Act 2) 
British Heart Foundation National Centre For Physical Activity and Health, www.bhfactive.org.uk
Active For Later Life Resource - Includes information for making the case, activity suggestions and training information.  This resource is downloadable from the website and is due to be updated next year.
Age Concern
Active Ageing Resource – For Developing Active Ageing Programmes Involving Older People – Includes information for making the case, practical guidance, case studies and information on how the Age Concern England ActivAge Unit can support this work.  For information on obtaining a copy of this resource email: aau@ace.org.uk
Additional References To Help ‘Make The Case’
Department of Health (2002) Tackling Health Inequalities: Summary of the 2002 Cross-Cutting Review.

Eastern Region Public Health Observatory (2001) East In Focus: East of England Health Profile.

Population Ageing Associates (2003) The Implications Of An Ageing Population For The Sustainable Development Of The East Of England.
POTENTIAL FUNDING SOURCES
Big Lottery Funding

Awards For All – A rolling programme to help ‘kick start’ or ‘expand’ projects, that can be completed within 12 months.  Grants from £300 up to maximum of £10,000 can be received in any two year period.  Helpline 0845 600 20 40, or visit www.awardsforall.org.uk
Reaching Communities Fund – 3 year programme launched December 05.  Grants from £10,001 to £500,000, including a maximum £50,000 for capital grants.  Match funding is not a requirement (although demonstrates commitment to project).  

Helpline 0845 4 10 20 30, or visit www.biglotteryfund.org.uk 

Sport England 

Community Investment Funding – No specified maximum or minimum but amounts less than £10,000 will usually be referred to Awards For All.  Match funding is usually a requirement (£1 CIF / £2 Match funding) but in kind funding can represent an element of this and where the case for a project is particularly strong, this will be taken into consideration.  For further information and guidance and to complete an online application visit www.sportengland.org and visit the ‘get funding’ section.  (Also visit the Sport England Site for links to other sources of funding.)

Additional Funding Sources

SportsMatch Funding – a grassroots sponsorship programme which will match commercial funding pound for pound.  Visit www.sportsmatch.co.uk
Pfizer Foundation – grants between £3000 and £50,000 to address health inequality issues in areas of deprivation.  Visit www.pfizer.co.uk 

(Please note this list of potential funding sources is not intended to be an inclusive list)

If you are looking at developing services for people in midlife, please contact:
Becky Pheasey
Fitter Futures Regional Development Manager

Fitter Futures, GO-East, Eastbrook, Shaftesbury Road, Cambridge, CB2 2DF

T: 01223 372834

M: 07920 297330

E: becky.pheasey@ace.org.uk

Fitter Futures is a project of Age Concern Eastern Region with financial support provided by regional partners and Age Concern England.  Age Concern is a federation of registered charities.
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Fitter Futures Development Manager, becky.pheasey@ace.org.uk, 01223 372834
                            August 06


